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ABSTRACT

The modern digital world has been qualitatively changing 
media activities by influencing communication, lending 
new features of a global digital institution to it. Acceleration 
of information processing and transmitting has highlighted 
teaching network media in this world. The process of crea-
ting a media text, and the process of distributing a text 
product, and the process of exchanging information, and 
the process of using journalistic text with the functioning 
of other media texts in the information field are changing 
under this influence. All this leads to the need of a rethink 
of the linguistic behavior of a journalist as the author of the 
text and linguistic practices, the exploration of which takes 
place in terms of cognitive linguistics. Linguistic practices 
make it possible to represent concepts and categories 
output, reflect the processes of generating new concepts, 
as well as new mental spaces with the formation of the 
meanings of linguistic units, which is indicative of the mo-
dern field of media discourse. Discursive and functional-
communicative approaches, combined with reliance on 
the cognitive-discursive paradigm, allow for the identifica-
tion and description of the types of discursive practices of 
online mass media in the Volga region of Russia. 
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RESUMEN 

El mundo digital moderno ha estado cambiando cualitati-
vamente las actividades de los medios al influir en la co-
municación, otorgándole nuevas características de una 
institución digital global. La aceleración del procesamien-
to y transmisión de información ha puesto de relieve la en-
señanza de los medios de comunicación en red en este 
mundo. El proceso de creación de un texto mediático y 
el proceso de distribución de un producto de texto, y el 
proceso de intercambio de información, y el proceso de 
utilizar texto periodístico con el funcionamiento de otros 
textos mediáticos en el campo de la información están 
cambiando bajo esta influencia. Todo ello conduce a la 
necesidad de repensar el comportamiento lingüístico 
de un periodista como autor del texto y de las prácticas 
lingüísticas, cuya exploración tiene lugar en términos de 
lingüística cognitiva. Las prácticas lingüísticas permiten 
representar conceptos y categorías de salida, reflejan los 
procesos de generación de nuevos conceptos, así como 
nuevos espacios mentales con la formación de los signi-
ficados de las unidades lingüísticas, lo que es indicativo 
del campo moderno del discurso mediático. Los enfo-
ques discursivos y funcional-comunicativos, combinados 
con la confianza en el paradigma cognitivo-discursivo, 
permiten la identificación y descripción de los tipos de 
prácticas discursivas de los medios de comunicación en 
línea en la región rusa del Volga. 
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INTRODUCTION

Digitalization appears as a process that affects all sphe-
res of life and results in their fundamental change. Social 
relations are also being transformed under the influence 
of digitalization: the digital world is not so much the world 
of the future as our present, which is defined as a fusion 
of the virtual and real worlds, the world of communication 
shifts and breaks. Journalism and media work have acqui-
red new qualities in this world, concerning, first of all, the 
acceleration of the processing and transmission of infor-
mation, which is connected with endowing journalism and 
its product, as well as media practitioners in general, with 
new qualities – technological effectiveness and highly in-
telligent content. These qualities change the process of 
creating a media text and the process of distributing a 
text product, the process of exchanging information and 
the process of consuming journalistic text along with the 
functioning of other media texts in the information field. 
According to Tapscott & Williams (2010), new parameters 
of subject-to-subject, horizontal, mutually beneficial com-
munication mediated by the Internet are being formed.

In this context, there is a rethinking of the linguistic beha-
vior of a journalist as the author of the text, as well as the 
linguistic practices on the whole, used by the media to 
interact in the media space. These processes are inves-
tigated in the realm of cognitive linguistics which is con-
cerned with the components of linguistic reality, such as 
thinking, the fund of general knowledge and ideas about 
the world, “everyday logic”, psychological mechanisms. 
In this case, cognitive activity is considered as “a set of 
processes of perception, thinking, memory, aimed at ma-
king sense of the world around us”. (Ostretsova, 2014)

The process of conceptualization as the most important 
process of human cognitive activity based on the com-
prehension of information coming from outside, which re-
sults in the formation of concepts, as well as conceptual 
structures and conceptual systems of a person, stands 
out among the key cognitive processes. In light of con-
ceptualization, information is divided into meaningful ele-
ments – concepts that are subsequently used to provide 
logical operations. The second cognitive process is called 
the process of categorization as assembling of units to lar-
ge categories as a result of information processing. Both 
of these processes underlie language practices that are, 
according to Gavin (1998), the balance of the work of the 
human cognitive system.

Language practices make it possible to represent finished 
concepts and categories, reflect the processes of gene-
rating new concepts, as well as new mental spaces with 
the formation of the meanings of linguistic units, which 

is indicative of the modern field of media discourse. The 
issues of studying the patterns of formation of these lin-
guistic units in the modern media space, influenced by 
globalization and digitalization, are the main ones for the 
authors of this paper, the purpose of which is the identifi-
cation of the main forms of discursive practices used by 
regional Russian network media.

MATERIALS AND METHODS

Discursive practices were studied on the basis of discur-
sive and functional-communicative approaches in their 
combination to expose the features of various linguistic 
phenomena in the real context of media practice in the 
Russian region. We relied on the cognitive-discursive pa-
radigm (Kubryakova, 2008) with the priority of the commu-
nicative and cognitive functions of the media language in 
their constant interaction and coordination.

The subject of analysis were professional mass media and 
their verified Internet representations registered as online 
media in Russian regions that are the part of the Volga 
region: the Republic of Tatarstan, the Republic of Mari El, 
the Republic of Udmurtia, and the Republic of Mordovia.

RESULTS AND DISCUSSION

The basis for the analysis of discursive practices is the 
concept of discourse. It, according to the scholars, is one 
of the key concepts in modern paradigm of the synthesis 
of cognitive and communication (Hanks, 1989; Gee, 2014; 
Andreeva, 2015). 

As shown by theoretical analysis, in modern scientific 
community there is no shared vision of the problem of 
discourse. There are three main concepts of discourse, 
defined as leading. They express different approaches 
to speech practices and the difference between them is 
operationalized by Andreeva (2015).

The cognitivist conception, the main postulate of which 
is a judgment about the immutable reality and autonomy 
of the subject, considers discourse as a synonym for 
speech-thinking activity with an emphasis on the issues of 
speech generation as the objectification of mental struc-
tures in a speech utterance – the text. Eco (1984), defines 
it as a syntactic-semantic-pragmatic device, the interpre-
tation of which is also a part of the process of its creation. 
Discourse is defined as a cognitive-communicative event 
and a product of the interaction of communication parties 
carried out by means of a certain code, taking place in 
certain socio-cultural and historical conditions.

The concepts of poststructuralism and constructivism, 
based on the ideas of linguistic determinism, social cons-
tructivism and subject decentration, were developed by 
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Foucault (1970), who introduced the concept of discour-
se, having defined it as a way of seeing the real world and 
a way of presenting it. Discourse is presented in this light 
as a cognitive-thematic space that forms meaningful and 
relevant for society semantic positions, expressed in sets 
of scattered texts that set certain subject positions to the 
participants of communication (Andreeva, 2015).

The neo-rhetorical conception considers the concept of 
discourse based on the ideas of speech activity as a set 
of communicative competencies that take the form when 
creating a text in accordance with the laws that influence 
the formation of sustainable discursive practices (Tjupa, 
2013). Tyupa (2014), refers the practices of narrative to 
them: “narrative worldview”, “narrative intrigue”, “narra-
tive ethos”, narrative and performative strategies. In the 
modern media field, when creating a media discourse 
(Agratin, 2019), they are defined as specific discursive 
practices of representing the world in the format of na-
rrative statements (Andreeva, 2006). Discourse is defined 
here as a strategy for generating and reading texts, a spe-
cific way of verbal presentation of the world or a fragment 
of the world (Andreeva, 2015).

Interesting is the interpretation of discourse by Kubryakova 
(2000), who defines it as a form of language use in real (cu-
rrent) time, when it can be described taking into account 
the type of social activity in which it is generated, adding 
distinct specialized character to a discursive activity. 

According to a number of scholars, the most accurate un-
derstanding of discourse is reflected in the term “discur-
sive practices”, grounded in keeping with poststructura-
lism and deconstructivism by Derrida (1967, 1994), used, 
however, more frequently in Foucault’s interpretation in the 
context of linguistic conception of thinking, which makes it 
possible to reduce media text-forming activities to discur-
sive media practices that predetermine linguistic behavior 
in the public sphere. The institutionalization of discursive 
practices (Kulikova, 2015) as a way of comprehending 
and interpreting social life makes it possible to reveal in 
this phenomenon the characteristics of the dynamism of 
the organization of communicative systems within society, 
which, according to Issers (2008), reflects the speech be-
havior and thinking inherent in a given social community, 
forming new forms of communication.

Interest in discursive media practices also arises in con-
nection with a change in discursive paradigms, causing, 
according to Mlechko & Shamaev (2018), an inevitable 
rotation of media discourse models under the influence 
of technologization of the media field, entailing active 
interaction of discursive practices. Zheltukhina (2016), 
defines media discourse (mass media discourse) as a 

text expressed by the media and communication means, 
taken in the event aspect, representing an action per se. 
Media discourse participates in socio-cultural interaction 
and reflects the mechanism of consciousness of commu-
nicants. Thus, discursive media practices as a genera-
lized concept of media discourse actualize the process 
of reflecting socio-cultural characteristics inherent in the 
modern media sphere in the media discourse.

 As the review of theoretical investigations has shown, the 
analysis of discourse practices focuses on the use of exis-
ting discourses and genres by the authors of texts and on 
the use of communicative competences by the addres-
sees in the perception and interpretation of texts. Media 
discourse is under the growing influence of globalization 
and digitalization, which affects the transformation of the 
continuous flow of information in the media space into me-
dia discourse texts. And network media as the main chan-
nels of media discourse are in a constant state of flux.

The analysis of the online regional media discourse made 
it possible to single out such discursive characteristics 
as polydiscursiveness and interdiscursiveness, which 
are distinguished by the integration of consumerist, iden-
tifying media discourses. Against this background, the 
most common type of discursive practice is the narrati-
ve practice, which allows for the adaptation of the ethno-
cultural features of media communications and their inte-
gration into the common cultural space with the linguistic 
specifics in mind. In all online media, without distinc-
tion, narrative practices have been identified for conve-
ying the meanings contained in the text, which is reflec-
ted, for example, in the set of media sections: “Stories” 
on the Udmurt portal of the Susanin IA (https://susanin.
news/); “I’m proud!” on the portal of the MediaPotok IA of 
the Republic of Mari El (https://potokmedia.ru/gorzhus/); 
“Culture” of the Mordovian weekly “Vecherny Saransk” 
(http://www.vsar.ru/newsline/view/27); “Places” in the 
Kazan magazine “Indé” (https://inde.io/).

Typical for the network space of the region are also the 
discursive practices such as: the linguistic manipulations; 
the use of network slang and accentuation of memes; the 
priority of sign symbols as means of expression in net-
work media communication (the use of emoticons). The 
frequency of application of language manipulations as 
a discursive practice is influenced by the following fac-
tors: the degree of activation of multi-format processes 
and imaginary interactivity; the amount of personaliza-
tion of texts and messages; the depth of convergence 
of information delivery channels; the degree of continuity 
and flow of information. The semantic mechanism of eu-
phemization as the use of euphemisms of social prohibi-
tions and restrictions in the discussion of certain topics 
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(physiology, human anatomy, relations between the sexes, 
illness, death, etc.) can be considered as one of the most 
applicable mechanisms of linguistic manipulation. This 
practice often occurs when it is necessary to form a new 
– different – attitude towards certain segments of the po-
pulation, the designations of which may have a negative 
connotation (for example, the term “drug user” becomes 
a characteristic replacement for the usual “drug addict”).

The use of online slang and memes by regional online 
media is conditioned by the specifics of the media field 
and the interests of the Internet audience. Network slang 
contributes to the formation of a network communication 
environment. Online mass media are also involved in this 
process, as the result of which online slang and memes 
have become an integral part of a significant segment of 
network media. However, the use of visual memes is re-
cognized only in official public media (for example, as a 
“preview” – an image accompanying a preview of material 
on a social network before going to a media site). Thus, 
the online magazine about life in Kazan and the cities of 
the Republic of Tatarstan “Indé” (https://inde.io/) regularly 
uses this technique to increase the loyalty of the audience 
of social networks and increase the number of transitions 
to the publication’s website from the media community in 
the social network. Emoticons in media texts are used to 
draw attention to a topic, the use of these practices is ty-
pical in social networks, messengers, etc. On the other 
hand, online slang is revealed in the media texts of the 
media.

The presence of both mono-text and trans-text models of 
media discourse in the online media of the Russian region 
has been discovered. If mono-models (46% of the enti-
re studied array of media texts) reflect a communicative 
event as a single phenomenon, then trans-text models 
(54%) are connected with overcoming the boundaries of 
the text – intertextuality. The latter most often contribute to 
the arrangement of text in the dynamic space of commu-
nication, influenced by the general laws of media commu-
nication development. 

We have revealed a tendency towards the presentation of 
the superpersonal experience of the authors of the text, 
reflected in the integrativeness of the media discourse, the 
actualization of blog communication and the accentuation 
of linguistic personalities in the process of generating and 
reading the media text. All analyzed media are integrated 
into the media field in the form of social networks, instant 
messengers, blogs. Attention is paid to an increase in the 
value of hypertext links comprehended in the body of jour-
nalistic text, allowing for the creation of linked text-blocks 
included in a common digital information space, which 

serves to maintain a high level of social interaction with 
access to special services in social networks.

The online regional media discourse is distinguished by a 
restrained presentation of the linguistic and extralinguistic 
characteristics of the linguistic personality, who, being the 
main figure in the formation of regional media discourse, 
accentuates the speech behavior of the subjects of dis-
cursive practices, which affects the characteristics of the 
text and its interpretation by the audience.

The online regional media discourse is formed on the ba-
sis of the integration of the three types of media discour-
se: consumerist, identifying and media, which leads to the 
actualization of polydiscursivity and interdiscursiveness 
of media texts. The discursive practices of the regional 
network mass media are aimed at the formation of specia-
lized groups of consumers of texts engaged in the distri-
bution of content, which results in growth of the aggrega-
tion of news and information, allowing the user to form an 
individual agenda.

The most common type of discursive practice is the narra-
tive, the functionality of which is connected with the adap-
tation of ethno-cultural characteristics of regional media 
communications and their integration into a common cul-
tural space with linguistic specifics in mind.

Among the frequent discursive practices that are typical 
for the network space of the region, one distinguishes the 
following: the linguistic manipulations; the use of online 
slang and accentuation of memes; the priority of sign 
symbols as means of expression in online media com-
munication (use of emoticons). The implementation of the 
identified practices is conditioned by specifics of the re-
gional media field and the Internet audience’s interests.

CONCLUSIONS

Thus, the discursive practices of modern online media in 
the Russian region reflect the mainstream in the develop-
ment of the global information space. They are distinguis-
hed by the formation of flexible models of communication 
interaction between communication participants through 
text innovations, network technologies for managing au-
dience flows, attention and needs of the audience. 

The main discursive practice is the narrative, which re-
flects the peculiarities of ethno-cultural narration, the in-
volvement of the audience in this process at the level of 
consumerism and tendency of intertextuality. Narrative 
should be defined as a stable discursive practice of the 
modern media field. Discursive practices of regional net-
work media are an integral part of the process of speech 
behavior in the media sphere. The professional online me-
dia are, thus, inevitably subject to its influence and adopt, 
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albeit to a lesser extent, the trends that are inherent in so-
cial and citizen media.
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